




De la comp®tence de lëAssembl®e g®n®rale ordinaire (1) :
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De la comp®tence de lëAssembl®e g®n®rale ordinaire (2) :
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De la comp®tence de lëAssembl®e g®n®rale extraordinaire  :
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397 million consumers in 

120 countries

ú3 645 million Net Sales in 2023 

3 rd branded cheese 

player in value*

3 complementary areas: 

Cheese, Fruit & Plant -Based 

31 production sites 

in 15 countries

10 902 employees
Strong leader of the apple 

pouch sauce market

50 subsidiaries 

in 32 countries
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M&A / PartnershipsOrganic initiatives

1865 1933 1960 1966 1977 2002 202120011921 1929 2008 2016 2019 2020 2021 2022 2022 2022
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Fievet/Bel Families  

Unibel

Bel is 100% -

owned by Unibel

and by the members of the 

founding Fiévet /BEL families group

Others  

Shareholders

Treasury  

Stock

Treasury  

Stock

Fiévet /Bel (1)

Familles

SAS 

SOFICO

80 % 10,16%

1,39%

1,20%

94.70 %

100 %

8,45 %

4,10 %

Bel group shareholding 

organizational chart as 

of Dec 2023  (2)
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BEL IN A 

NUTSHELL

2024 

OUTLOOK

KEY BUSINESS 

STRATEGIC 

ACHIEVEMENTS

KEY ESG 

HIGHLIGHTS
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FINANCIAL 

RESULTS

UNIBEL 

DIVERSIFICATION

APPENDICES RESOLUTIONSAUDITORS' 

REPORTS





Long -term vision Creating growth 
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industrial 

nutritional intake

accessible 

avoid food waste
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LOCAL

INNOVATIVE

DECARBONIZED

AT THE HIGHEST 

STANDARDS OF QUALITY
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75 % of  

Group Net Sales (FY23)   

25 % of

Group Net Sales (FY23)  
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stabilizing at a high level

lasting changes in 

cheese consumption & usage on the 

past 3 years (at home cooking / 

versatile segments).

USA still the most important

Cheese 

category quite resilient 

despite inflationist situation

stable 

Fruit puree category remains dynamic 

as an affordable and healthy offer. 

strong brand

promo 

push, Our pouches enable to resist the 

competition

In a context of rationalization of 

snacking categories consumption in 

the USA

is stabilized 

potential remains high, in 

Europe and North America

encouraging perspectives with 

Mini Baby & Boursin Plant based good 

performance 

our core brands 
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Our global core 

brands represent  

75% of net sales

Our core brands 

= 75% net sales 
o

o
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France 

+ North 

America 

= 54% Net 

Sales in 2023

No more 

presence in 

Ukraine and 

not in Russia

17% total  Net Sales

44 % total Net Sales

39 % total Net Sales

3 645 M ú

Net Sales in 2023

2019

Net Sales 

for reference
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Middle East North Africa, Asia PacificEurope and North America

5.5% of net sales

Top 10 
customers 

worldwide
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